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Teacher  
reflection

Graphic Design One is always an exciting
class. Each year, many students enroll into this very popular  
class, which usually runs two, very full sections. Many of 
the students are entering from the Introduction to Graphic 
Communications class, some from the art classes, and still 
others from word of mouth, display boards from around 
school, or from work my students and I have done 
for the school, including play posters and other activities.

I am quite proud of the work my students, myself, and  
Wayne McCarthy have done concerning the graphic design 
program here in Waltham. 

Many of my students never realize the amount of graphic 
design that surrounds them, or the skills and artistry 
that goes into those graphics. Still less believe they could 
actually have a career as a graphic designer, and that’s 
where I come in! My primary focus is to give students a 
graphic design experience based on professional “real 
world” assignments—encouraging creative and critical 
thinking skills along with a connection to our society. 

Along with traditional techniques and mediums, student 
will learn on Mac and PC platforms using industry standard 
graphic design software, including Adobe’s Creative Suite 
(InDesign, Illustrator, Photoshop and Acrobat). By the 
end of the program, students will have an understanding 
of the skills needed to have a career as a graphic designer. 
Many of my students find freelance jobs while they are in 
school (which I encourage in class), while many others go 
into College for Graphic Design, or enroll in the Graphic 
Design Two class. 

My hopes for the future of the program is to make more 
connections with the Waltham High School and overall 
community through class projects, integration and field 
trips. With the interest level so high at Waltham High 
School, I do believe that starting a Design and Visual 
Communications program would be well received and 
the next step in graphics education, acting as a bridge 
between Graphic Communications, TV Broadcasting, 
Design & Visual Communications and the Art classes.

Kevin Keaney
Graphic Design Educator







678 Graphic Design One
Those who can control images can influence minds!

Through print and internet technologies, Graphic Designers are trying to 
send a message using words and images to convince you to buy or believe 
in an idea or product. In this class, students will focus on the digital and 
traditional design techniques used in visual communication. Computer 
programs include using the professional industry standard of Adobe’s 
Creative Suite, namely InDesign and Photoshop. Student will learn the 
skills necessary to prepare a variety of professional-looking designs  
made specifically for print.

Objectives
The Graphic Design One class will introduce the students to the world  
of Graphic Design, including career paths, tools, techniques, and purpose 
within society. Focus will be placed on graphic design as Art, design as 
a basis for inquiry and real-life experiences in graphic design projects. 
Key materials used will be both traditional media such as markers and 
colored pencils, and digital through Adobe InDesign and Photoshop.

The class will focus on;

The Creative Process
Students will experiences the creative process from brainstorming, 
thumbnail sketches and critique, to the final product. Importance will  
be placed on multiple ideas and solutions, along with project criteria  
such as color range and formats.

Typography
The art of letter forms, including calligraphy, traditional type techniques, 
and digital character formatting.

The Elements and Principles of Art & Design
 Line / Color / Shape/ Texture / Value / Space

 Movement / Balance / Emphasis / Unity

 Contrast / Repetition / Alignment / Proximity

Adobe InDesign and Photoshop
The leading computer software for the graphics industry, for page design  
and image manipulation. 

Designing for Print
Preparing files for print on laser copiers, printing presses,  
and larger format printers

Visual Hierarchy and Culture
Is it clear what you want your viewer to read first, second and third? Also, how 
does the graphic design used within an environment influence the location?

*It’s worth noting that the 

following curriculum is 

subject to change during 

the school year to account 

for current issues, events 

and opportutnites.

~Kevin Keaney





Introduction 

Goals: The main goal is to get to know the students, explain the class 
rules, expectations, grading guidelines and class structure. A primary 
focus is to make the students feel welcomed, safe and excited about the 
school year and projects to come (all while establishing a sense of control 
and discipline).

Essential Question: What is graphic design? Where do you see it? 
How is it used? Is graphic design art? What businesses do you know of that 
use graphic design?

Unit I    Safety 

Goals: Students will learn about the process of design, thumbnail 
sketches and traditional graphic techniques and mediums, along with the 
principle that design needs to communicate something. They will also 
learn the evacuation route and lock down procedures.

Essential Question: Design always starts with a problem and 
a need for a solution - what does that mean? Why is safety important? 
What is ergonomics? Whose main concern is safety and why?

MA Frameworks / Graphic Communications
Strands 1 and 6

Project: Safety Design 
Students will create both hand written and visual directions for the fire 
exit for the classroom. The signs must create visual interest, within a 
format, and include all the major points discussed in class.

Unit II   Design process

Goals: Students will further explore the design process, with a 
different format and project specifications. Focus will be placed on 
creating visual interest, the elements and principles of design, and the 
meanings and attitudes reflected in images.







Check out the 
class wiki space:

whsgraphics1 
@wikispaces

.com



Essential Question: Why is a picture worth 1,000 words? Who 
decides what those words will be? How can designers speak to many 
people, without speaking the same language?

MA Frameworks / Graphic Communications
Strands 3, 4, and 5

Project One: Line Drawing Portfolio Cover 
Students will create a page design cover using traditional mediums to be 
used on their portfolio, reflecting their personality and interests.

Unit III   Design Principles 
      and the Typography

Goals: Students will learn a brief history of the written word, 
traditional techniques in graphic design, font design basics and  
the art of typography.

Essential Question: Analysis these graphic sayings; 
“In Graphic Design, the devil is in the details” 
“The pen is mightier than the sword”. 

MA Frameworks / Graphic Communications
Strands 3, 4, and 5

Project: Calligraphy
Students will discover the art of letter forms and a brief introduction 
to historic calligraphy, then they will create a calligraphic quote using 
calligraphy marker techniques.

Project: Font families
Students will learn about font families, styles and their usage, then they 
will create a page in Microsoft word showing examples of san-serif / serif 
script and decorative fonts.

Wikispace intro.: Students will be introduced to the class wiki and use 
the graphic design links to research and locate a designers work to post 
onto the wiki, with a response to how they use the principles of design. 

Project: Character shape challenge
Students will create a design using traditional design media and 
templates focused on the shapes of characters and illustrating a word 
which begins with that letter.
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Pam DaSilva

“Only the dreamer shall 
understand realities, 
though in truth his

 

 must be not out of
proportion to his waking.”

Margaret Fuller
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change“Things  do  not

wechange .”
Kevin Barth

Henry David Thoreau
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USE SPELL-CHECK

Designing
WITHtype
basics

CONCORDANT

CONTRASTING

CONFLICTING
When you combine typefaces 

that are only similar in styles, size, 
weight and so on.  Typefaces 

that look vaguely like the same 
fonts, but are only slightly differ-

ent. The similarities disturbing the 
eye because they are too simi-

lar, creating conflict.

When you combine separate 
typefaces and elements that are 

clearly distinct from each other. 
Contrast creates visual interest 

and excitement to the eye.

When you use one type of font 
without much variety in style, 

size, weight, and so on. Tends to 
appear quiet and rather dull.

Andrew Corapi

DON’T USE ALL UPPERCASE LETTERS
It makes it harder to read the words



Unit IV   Design and Pre-Press

Goals: Students will learn how to “go digital” with graphic design using 
Adobe InDesign. Applying there previous knowledge of typography in the 
digital realm, students will create files for print.

Essential Question: Why is the knowing the printing process 
important to the designer? What does traditional and digital design have 
in common? How are they different?

MA Frameworks / Graphic Communications
Strands 3, 4, and 5

Project: Design specs & InDesign
Students will learn specifications and measurements (inches, points and picas) 
used in graphics and how to apply design basics using Adobe InDesign.

Project: Page Layout
Students will learn the importance of format and preparing files for 
printing on laser printers and printing presses.

Project: Word project
Students will explore leading, kerning and design basics 
(Contrast, Repetition, Alignment, Proximity). Then they will create a 
poster detailing those concepts.

Project: Transcendental Quotes
As a group project; students will create a 24-page book of quotes from 
the Transcendentalists, using typography and InDesign.

Unit V   Vector Graphics 
      Logos & Branding

Goals: Students will learn about branding and logo design, while being 
introduced to vector graphics and Adobe Illustrator.

Essential Question: Why is branding important to a company? 
What makes a logo successful? What is the benefit of vector graphics.

MA Frameworks / Graphic Communications
Strands 3, 4, and 5
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Paintball was first played in 1981 by a group of  friends using industrial paintball guns 

designed to mark trees and landscape. Over the years paintballing has grown into its own 

recreational sport with two different types of  

matches, speedball and woodsball. Speedball or 

more commonly called X-ball is a tournament 

based elimination match consisting of  anywhere 

from five-on-five matches to seven-on-seven. The 

National Professional Paintball League or NPPL 

is the most popular seven-man paintball league in 

the world. Speedball arenas consist of  inflatable 

bunkers ranging from triangle shaped bunkers 

called “Doritos” to long short walls called “Snakes”.  

Woodsball on the other hand is a more open series 

of  matches consisting of  a number of  players on 

either side. Woodsball matches are played in wooded 

areas with bunkers that could be anything from 

wooden structures to sandbag bunkers to broken down military vehicles. Many woodsball arenas 

offer scenario games which are multi-hundred-man matches lasting for hours. Scenario games 

often symbolize or reenact famous events from history. In scenario matches teams are awarded 

points for completing missions 

that could range from destroying a 

structure to transporting an object of  

importance from point A to point B. 

Scenario games end with an epic final 

struggle over a certain territory point 

where the which ever team wins the 

final battle will win the game.
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Project: Adobe Illustrator
Students will learn the basic tools and workspace of Adobe Illustrator, 
while exploring creating designs using vectors.

Project: Logos and Branding
Students will create two logos for a created business of their choice. 
One logo is CMYK, the other is black. This will be “their” logo for the 
remainder of the school year.

Special Project: 
MA Teen Choice Book Award contest
Students will create a logo design for the award contest above  
by a required deadline and format restrictions.

Project: Business Card 
Using their logo, students will create a business card in Adobe InDesign 
for their own business. Then they will set the card 12 up, or 8 up for a 
bleed, and cut the cards in the print shop.

Unit VI   Digital Photography  
      & Image Manipulation 

Goals: Students will learn advanced typography incorporating 
body copy, headlines, sub-headings and pull quotes while getting an 
introduction to digital photography and Adobe Photoshop.

Essential Question: Why are photos so powerful?
What is the difference between a vector and raster image?

MA Frameworks / Graphic Communications
Strands 3, 4, and 5

Project: Magazine Page
Students will create a magazine page for the Hawkeye Design Magazine 
about a topic with a target audience within the school.   

Project: Digital Photography
Students will create landscape photography of their travels to and from 
some place in Waltham.

Special Project: WEBF Photography Exhibit
Students will create photos with a theme of “Great Spots in Waltham” 
for display at the Waltham Education and Beyond Foundations annual 
exhibit at the Robert Treate Paine Estate





Some may say that practice
makes perfect, but no one 
can be perfect without 
the right attire to practice 

in. The clothes that an athlete chooses to practice in can either help 
or hurt their training. For example, all-star cheerleaders need clothes 
that are designed to withstand their vigorous movements. They need 
close fitting, stretchy clothes to move with their bodies.Often having 
three to four hour practices, millions of cheerleaders, both male and 
female, want to feel comfortable. If you were to ask every cheerleader 
in America what brand of 
shorts they wear to practice, 
the answer would more 
than likely be: Soffe. Soffe 
supplies cotton shorts that 
are perfectly designed for 
movement and high-flying. 
Anyone in the world of 
cheerleading will say that 
they personally have more 
than twenty pairs of Soffe 
shorts in a variety of colors, 
and they wear them year 
round. Cheerleading clothes are specifically designed to keep up with 
grueling exercises. They need to move with the body, acting like a 
second skin to the athlete. Shirts are often made out of 

Dress
for

Success
By: Katie Lepore

A
The scarlet Letter

 

By Nathaniel Hawthorne

New

Google in your hand!

Google - IM 
YouTube - G-mail
Myspace - Maps



Unit VII  Adobe Photoshop  
      and Design Inquiry

Goals: Students will learn advanced graphic design techniques using 
Adobe Photoshop, while synthesizing their previous knowledge of 
typography and exploring concepts and communication in graphic design.

Essential Question: How can graphic design influence minds? 
What is “visual communication” and why is it important?  
Can graphic design change the course of History?

MA Frameworks / Graphic Communications
3, 4, 5 and 6

Project: Postcard Design “Where is Art?”
Students will be introduced to the design inquiry process of investigating 
a question and designing a response. Students will then create a postcard 
design asking the question “Why is life better with art? or “Where is Art?” 

Project: Wants & Needs poster
Students will apply their knowledge of the design inquiry process to the 
topic of “Wants and Needs”, and create a poster design reacting or posing 
further investigation into the topic.

Unit VIII  Consumer 
      and Visual Culture

Goals: Continuing to build on the previous knowledge of every lesson, 
students will investigate consumer design in the form of advertising, 
packaging and outside media formats, and analysis how these designs 
affect our society and create our visual culture.

Essential Question: How does our environment affect who we are 
or what we believe as people? What is “Visual Culture”? 

MA Frameworks / Graphic Communications
3, 4, 5 and 6

Project: Advertising Design
Students will create an Ad for a product they own while they examine 
how the buy & sell mentality has affected out culture.

Project: Package Design
Students will learn how to create a 3-D package design in print, 
for the advertised product. The package will be printed and folded.





Photography

When you learn to use a camera, you 
are learning photography as well. I have been 

seriously interested in photography for a little over two 
years now. Any chance I can get to use my camera, I use it. My 

favorite types of photography are macro and landscape while my favorite 
subject to shoot is nature. I love shooting flowers and the like at a sharp, 

close range. I also enjoy taking pictures of skies and other distant 
landscape views. Photography is definitely something I 

hope to continue in the future.

Photography is a popular form of 
art. To some, it is just another hobby. For 

me, photography is much more than that; it is a 
passion. The photographer is the one in control. They have 

the power to capture whatever image they want. You can have 
fun taking photos as well as expressing yourself in 

the process.

by Kelly Bourque
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Unit IX   Media Culture

Goals: As a synthesis of all their previous experiences in and out of 
class, students will create designs based on stories and sounds within our 
society, with a focus on “buying” the viewers interest. Students will also 
explore how graphic design can sell other, more positive ideas, like hope.

Essential Question: How is design used in our society and why? 
Why would large corporations spend billions on graphic design?  
Should artists be held responsible for the ideas their artwork society?

MA Frameworks / Graphic Communications
3, 4, 5 and 6

Project: CD cover
Students will combine InDesign and Photoshop to create a 4 panel 
CD cover and booklet for a favorite musical group.

Project: Movie Poster
Students will re-design a movie poster of a favorite movie

Project: Can Design Care?
Students will create a design responding to the above question. Format 
can be any size or shape, color or black & white. Focus will be on graphic 
design for social change. 

Unit X  Design Careers  
     and Portfolios

Goals: Combining all of their work into a single location, students 
will analysis, synthesis and evaluate all their experiences and new 
understandings in Graphic Design, while creating a portfolio 
of their class work.

Essential Question: What is Graphic Design?
What role does design play within our society?  
What careers are available for artists in our society?

MA Frameworks / Graphic Communications
3, 4, 5 and 6

Project: Portfolio Design
Combining Adobe InDesign and Photoshop, students will design  
an 8-12 page portfolio in the form of a saddle-stitched booklet  
using the projects created in class,.
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The Diabolic World of

Doodles
B Y : P E T E R  M U S C A T O 

I’ve never been much of an artist, to be honest. I mean, what  
most people consider to be an artist. You know, like some deep 

painter from a random Italian city or a stuck up British 
playwright in  puffy pants. Really, anyone who takes 

part in any form of expression can be considered 
an artist, in my opinion. That’s why I like to do 
these little character doodles. They’re simple, 

but detailed and interesting at the same 
time. Likewise, I have fun doing it, and 

seeing the reactions of the people 
who see them. I’ve been told 
that they would make good 

graphics also, and that’s 
giving me ideas for 

the future. 

student 
work



DESIGNING
WITH TYPE BASICS

When you use one type of font without 
much variety in STYLE, SIZE, WEIGHT and so on.  

TENDS TO APPEAR QUIET AND RATHER DULL

Concordant

Contrasting
When you COMBINE 

separate typefaces and 
elements that are clearly distinct 

from each other. 
Contrast creates visual interest 

and excitement to the EYE.

CONFLICTING
When you combine typefaces that 
are only similar in styles, size, weight 
and so on.  Typefaces that look 
vaguely like the same fonts, but are 
only slightly different. The similarities 
disturbing the eye because they 
are too similar, creating conflict.

Joe MacLeanawc
andrew corapi

student 
work



MA Frameworks ~ Graphic Communications
Strand 1: Safety and Health Knowledge and Skills

¾¾ Demonstrate health and safety practices
¾¾ Illustrate appropriate safe body mechanics, including ergonomics
¾¾ Locate emergency equipment in your lab, shop, and classroom, including fire 

extinguishers, telephone, and emergency exits
¾¾ Demonstrate responses to situations that threaten health and safety.
¾¾ Discuss ways to identify and prevent workplace/school violence.

Strand 2: Technical Knowledge and Skills

¾¾ Demonstrate effective pre-production practices.
¾¾ Explain the importance of and skills used when meeting with clients. 
¾¾ List ways to back-up and archive files.
¾¾ List common file errors and their resolution.
¾¾ Scan materials into appropriate file formats and resolutions.
¾¾ Modify images to conform to layout design.
¾¾ Assemble a digital file for output.
¾¾ Print with output devices to given specifications.
¾¾ Identify common output errors and their resolution.
¾¾ Demonstrate proficiency in using current major publishing software.
¾¾ Explain and adhere to the rules of basic color theory as they apply to the imaging 

process (e.g., RGB, CMYK, additive and subtractive, grayscale).
¾¾ Explain the fundamentals of how light and paper characteristics affect color perception.
¾¾ Demonstrate effective post-production practices.
¾¾ Describe procedures that prepare products for publishing/distribution.
¾¾ List criteria upon which to analyze and critique a product.
¾¾ Demonstrate effective bindery practices.
¾¾ Discuss the principles of binding and finishing.
¾¾ Discuss the impact of input quality on the binding and finishing.
¾¾ Explain the importance of image control marks to identify centers, bleeds, trims, 

register marks, side guides, and signature collation.

Strand 3: Embedded Academic Knowledge and Skills

English Language Arts
¾¾ Summarize in a coherent and organized way information and ideas learned  

from a focused discussion.
¾¾ Formulate open-ended research questions and apply steps for obtaining and 

evaluating information from a variety of sources, organizing information, 
documenting sources in a consistent and standard format.

¾¾ Analyze visual or aural techniques used in a media message for a particular 
audience and evaluate their effectiveness.

¾¾ Use general dictionaries, specialized dictionaries, thesauruses, histories  
of language, books of quotations, and other related references.

¾¾ Use all conventions of standard English when writing and editing.
¾¾ Identify the aesthetic effects of a media presentation and identify and evaluate 

the techniques used to create them.
¾¾ Analyze how visual characteristics, content, and a message convey the time 

and place of a completed work.

Mathematics
¾¾ Given the formulas, convert from one system of measurement to another
¾¾ Use technology as appropriate.
¾¾ Use a straight-edge, compass, or other tools to formulate and test conjectures, 

and to draw geometric figures.
¾¾ Identify figures using properties of sides, angles, and diagonals. Identify the 

figures’ type(s) of symmetry.
¾¾ Scale copy and compute page/photo/illustration using ratios and proportion formulas.
¾¾ Read, convert and measure using points and picas.
¾¾ Identify and explain the applications of light in communications, e.g., reflection, 

refraction, additive, and subtractive color theory.

Strand 4: Employability Knowledge and Skills

¾¾ Develop employability skills to secure and keep employment in chosen field.
¾¾ Evaluate industries, organizations, and careers based on multiple sources of 

research and information.
¾¾ Assess interest areas to determine potential career pathways.
¾¾ Develop a career plan with alternatives.
¾¾ Create professional cover letters, resumes, and portfolios in a variety of formats
¾¾ Communicate in multiple modes to address needs within the career and technical field.
¾¾ Apply strategies to enhance effectiveness of all types of communications in the workplace.
¾¾ Locate information from books, journals, magazines, and the Internet.
¾¾ Apply basic writing skills to work-related communication.
¾¾ Write work-related materials.
¾¾ Explain information presented graphically.
¾¾ Use writing/publishing/presentation applications.
¾¾ Apply active listening skills to obtain and clarify information.
¾¾ Communicate with others in a diverse workforce.
¾¾ Solve problems using critical thinking.
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¾¾ Demonstrate skills used to define and analyze a given problem.
¾¾ Describe methods of researching and validating reliable information relevant to the problem.
¾¾ Implement and evaluate solution(s).
¾¾ Demonstrate positive work behaviors.
¾¾ Identify time management and task prioritization skills.
¾¾ Explain the importance of following workplace etiquette/protocol.
¾¾ Demonstrate willingness to learn and further develop skills.
¾¾ Demonstrate self-management skills.
¾¾ Show initiative by coming up with unique solutions and taking on extra responsibilities.
¾¾ Explain the importance of setting goals and demonstrate the ability to set,  

reach, and evaluate goals.
¾¾ Explain the importance of taking pride in work accomplished and extrinsic 

and intrinsic motivators that can be used to increase pride.
¾¾ Value the importance of professionalism, including reliability, honesty, 

responsibility, and ethics.
¾¾ Demonstrate a respect for diversity and its benefit to the workplace.

Strand 5: Management and Entrepreneurship Knowledge and Skills

¾¾ Apply labor and civil rights law and guidelines to business practice and decisions.
¾¾ Discuss the importance of diversity and list methods of encouraging diversity  

in the workplace.
¾¾ Evaluate the effects of community relations on companies and the industry.
¾¾ Describe the role that the industry/organization plays in different communities.
¾¾ Describe the formal and informal influences in the abstract and formal structures 

of business organizations within the career cluster.
¾¾ Define influences of government and cultural perspectives as they relate to media 

communications visual arts or performance as a business.
¾¾ Define the influence of government regulations on media, audio-video 

productions, telecommunications, printing and artistic authorship. 
¾¾ Analyze a variety of persistent cultural issues and dilemmas within society that commonly 

affect how cultures are portrayed within art forms and communication
¾¾ Analyze the history and evolution of the arts, audio-video technology, 

and communications to  their current place in society and the economy.
¾¾ Identify positive and negative impacts of the arts on current society.
¾¾ Identify key factors that have impacted the evolution of the arts, communications, 

and audio-video technologies.
¾¾ Prove evidence of interdependence of the technical and the artistic sides of this industry.
¾¾ Analyze how technical areas and the arts partner to produce high 

quality presentations and productions.
¾¾ Analyze the roles of creators, performers, technicians, and others involved in 

production, performance, and media to identify similarities and differences.
¾¾ Analyze the skills required by both technical and artistic partners to provide 

audiences with quality works and productions.

Strand 6: Technological Knowledge and Skills

¾¾ Demonstrate proficiency in the use of computers and applications as well as an 
understanding of concepts underlying hardware, software, and connectivity.

¾¾ Select and utilize the appropriate technology to solve a problem or complete a task.
¾¾ Differentiate between different operating systems and demonstrate use of at least 

one to open and switch between programs and files.
¾¾ Identify and demonstrate resolutions to simple hardware and software problems 

as they occur (e.g., frozen screen, disk error, printing problems).
¾¾ Save, retrieve, load, format, and import data into, and export a variety of electronic 

documents (word processing, spreadsheet, database, AND desktop publishing).
¾¾ Demonstrate the proper use of a variety of external peripherals and how 

they connect to a computer.
¾¾ Illustrate methods of selecting and using search engines.
¾¾ Demonstrate responsible use of technology and an understanding of ethics  

and safety issues in using electronic media.
¾¾ Identify ways in which technology is used in the workplace and in society.
¾¾ Demonstrate ability to use technology for research, problem solving, and communication.
¾¾ Locate, evaluate, collect, and process information from a variety of electronic sources.
¾¾ Demonstrate the use of telecommunications and other media to interact or 

collaborate with peers, experts, and other audiences.
¾¾ Demonstrate the use of appropriate electronic sources to conduct research. 

Collect, organize, analyze, and graphically present data using the most 
appropriate tools.

¾¾ Present information and ideas using any of a variety of communications technologies.
¾¾ Use advanced features in writing/publishing applications.
¾¾ Create documents both with and without templates.
¾¾ Format text using basic formatting functions 
¾¾ Use advanced formatting features
¾¾ Customize tables
¾¾ Use insert picture/object function to place graphics in a document
¾¾ Make changes to format or layout of an existing publication or template
¾¾ Organize content and standardize format from various sources.
¾¾ Use presentation applications.
¾¾ Create a new presentation using both text and content layouts.
¾¾ Create/edit external graphic elements (e.g., scanned photo) 
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Dance Theatre! ‘09
By Alyssa Schubert
Participating in Waltham High’s “Dance 
Theatre” performance, directed by Deborah 
Finnell, has helped the students who are 
involved grow as dancers, as well as people 
in general. A majority of the kids who have 
been a part of the production, have said that 
it’s their favorite time of the school year 
because everybody pulls together as a whole 
to put on a good show, and has fun while 
doing it. 
 Deborah Finnell, known as “Deb” 
by her students, allows this to happen by 
uniting several different types of high school 
students with the one thing they have in 
common, dancing. From hip hop and tiyadi, 
to more technical forms of dance such as 
jazz, lyrical, and tap, everyone’s passions 
are included in the twenty song show.

 This year the shows were on 
February 4th, 5th, and 6th. An in school 
performance took place on February 3rd 
for Kennedy Middle School, and the eighth 

graders from Mcdevitt Middle 
School. Viewers have said that 
after seeing the show once, 
they came back a second 
night to see it again because 
they enjoyed it so much. All 
of the hard work put into the 
production from the students 
and Finnell, during a two 
month time period, definitely 
paid off in the end. 

“And so with diligent hands
and good intent we set down 

our Dial on the earth …”
  ~Ralph Waldo Emerson
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The Principles
of CRAP

Contrast
Avoid making elements merely similar. If the elements are not the 
same, make them very different. Contrast is the most important 
visual attraction on a page—it’s what makes a reader look at the page 
in the first place.

Repetition
RepeAt visual elements of the design throughout the piece.
You can repeat colors, shapes, textures, 
spatial relationships, line thicknesses, 
fonts, sizes, etc. This develops 
organization and strengthens unity.

Alignment
eveRy element should have some visual 
connection with another element on the page. 
This creates visual unity, and a sophisticated 
look to the design.

Proximity
items related to each other should 
be grouped close together. When several 
items are placed close to each other, they 
become one visual unit rather than several 
separate units. This helps organize 
information, reduce clutter 
and give a clear structure.

Don’t Be Afraid
    to…

CReAte your Design with 
plenty of blank space—it’s 

rest for the eyes.

Be AsymmetRiCAl! 
Uncentering your format 
often makes the design 

stronger.  

It’s okay to do the 
UnexpeCted.

Make words very lARge or 
very small. Both can be 
effective in the right 

situation.

Make your graphics very 
bold or very minimal, 
as long as the result 

reinforces your design and 
your AttitUde.
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